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PUBLICATIONS (Peer-reviewed)

(* Corresponding author; * (Under)Graduate student author)

[20] Lee, J., Moon, J., & Kim, M.G. (accepted). Autonomy, cognitive engagement, and behavioral
intention in Duolingo: Moderating roles of learning burden and content diversity. Global
Business & Finance Review. [SCOPUS]

[19] Liang, J., Lee, J., Pai, C.-K., & Long, Z. (28 Sep 2026, online press). Experiencescape-driven
revisit intentions: Understanding generation Z preferences in casino integrated resorts. Journal
of Quality Assurance in Hospitality & Tourism, 1-22.
https://doi.org/10.1080/1528008X.2026.2735002 [SCOPUS]

[18] Choe, Y., Baek, J., & Lee, J.” (2026). The duality of Olympic legacy framing: Public good
entitlement and willingness to pay. Asia Pacific Journal of Tourism Research, 31(6), 1045-1064.
https://doi-org/10.1080/10941665.2025.2556964 [SSCI]

[17] Moon, J., & Lee, J." (2025). The influential attributes of drug tourism focusing on the theory of
planned behavior and escape: Moderating role of antidrug information. Global Business &
Finance Review, 30(6), 56-69. https://doi.org/10.17549/gbfr.2025.30.6.56 [SCOPUS]

[16] Li, B.T, Choe, Y.", Kang, S., & Lee, J.” (2025). Sustainable event tourism: Risk perception and
preventive measures in on-site attendance. Sustainability, 17(8), 3455.
https://doi.org/10.3390/sul17083455 [SSCI]

[15] Lee, J., Shin, M., Yoon, C.T, & Kang, S. (2024). Re-examining projections for lost and
recovered inbound tourism: Impacts of the COVID-19 pandemic in South Korea. Journal of
MICE & Tourism Research, 24(2), 89—101. [KCI]

O MM AMEHFE B2 24T (2024). St= QIHIR2E 2 24 3 3|2 IYFH: CcoVID-19 HH Y

Ak MICEZHEI A1 24(2), 89-101.



https://doi.org/10.1080/1528008X.2026.2735002
https://doi-org/10.1080/10941665.2025.2556964
https://doi.org/10.17549/gbfr.2025.30.6.56
https://doi.org/10.3390/su17083455
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[14] Choe, Y., Lee, J., Choi, S.H., & Han, S. (2024). Destination identity and image of Macao:
Construal, projection, and perception. Journal of China Tourism Research, 20(2), 282-306.
https://doi.org/10.1080/19388160.2023.2189196 [SCOPUS]

[13] Kang, S., Kim, D., & Lee, J.” (2023). The role of community based leisure program for older
adults’ leisure time physical activity: Focused on the social ecological model. Sustainability,
15(2), 14851. https://doi.org/10.3390/su152014851 [SSCI]

[12] Pai, C.K., Wu, Z.T., Lee, S., Lee, J., & Kang, S. (2022). Service quality of social media-based
self-service technology in the food service context. Sustainability, 14(20), 13483.
https://doi.org/10.3390/su142013483 [SSCI]

[11] Choi, Y., Lee, J., & Choe, Y. (2021). Online travel information filtering: Role of commercial
cues in trust and distrust mechanisms. Journal of Travel & Tourism Marketing, 38(7), 710-724.
https://doi.org/10.1080/10548408.2021.1985037 [SSCI] — Received the “Martin Oppermann
Memorial Award” as the Best Article of the Year 2021 in JTTM.

[10] Lee, J., & Baek, J. (2021). Sustainable growth of social tourism: A growth mixture modeling
approach using heterogeneous travel frequency trajectories. International Journal of
Environmental Research and Public Health, 18(10), 5241.
https://doi.org/10.3390/ijerph18105241 [SSCI]

[9] Kang, S., & Lee, J. (2021). A cannabis festival in urban space: Visitors’ motivation and travel
activity. Journal of Hospitality and Tourism Insights, 4(2), 142—162.
https://doi.org/10.1108/JHTI-09-2020-0177 [SCOPUS]

[8] Baek, J., & Lee, J." (2021). A conceptual framework on reconceptualizing customer Share of
Wallet (SOW): As a perspective of dynamic process in the hospitality consumption context.
Sustainability, 13(3), 1423. https://doi.org/10.3390/su13031423 [SSCI]

[7] Kang, S., Miller, J., & Lee, J. (2019). The cannabis festival: Quality, satisfaction, and intention to
return. International Journal of Event and Festival Management, 10(3), 267-283.
https://doi.org/10.1108/IJEFM-04-2019-0029 [SCOPUS]

[6] Kang, S., & Lee, J.” (2018). Support of marijuana tourism in Colorado: A residents’ perspective
using social exchange theory. Journal of Destination Marketing & Management, 9, 310-319.
https://doi.org/10.1016/j.jdmm.2018.03.003 [SSCI]

[5] Lee, G., Lee, J., & Tussyadiah, I.P. (2017). The roles of perceived internal and external benefits

and costs in innovation co-creation: Lessons from Japan. Asia Pacific Journal of Tourism
Research, 22(4), 381-394. http://dx.doi.org/10.1080/10941665.2016.1271815 [SSCI]

[4] Lee, J., Chen, C.C., Song, H.J., & Lee, C.K. (2017). Consumption of movie experience:
Cognitive and affective approaches. Journal of Quality Assurance in Hospitality & Tourism,
18(2), 173-199. http://dx.doi.org/10.1080/1528008X.2016.1189866 [SCOPUS]

[3] Lee, C.K., Reisinger, Y., & Lee, J." (2015). Examining visitor motivations for mega-events:
Comparison between Shanghai Expo and Yeosu Expo. International Journal of Tourism and
Hospitality Research, 29(10), 5-17. [KCI]

[2] Lee, B.K., Lee, CK., & Lee, J. (2014). Dynamic nature of destination image and influence of
tourist overall satisfaction on image modification. Journal of Travel Research, 53(2), 239-251.
http://dx.doi.org/10.1177/0047287513496466 [SSCI]

[1] Lee, J., Chen, C.C., Song, H.J., & Lee, C.K. (2014). The role of responsible gambling strategy
and gambling passion in the online gamblers’ decision-making process: Revising the theory of
planned behavior. Journal of Gambling Studies, 30(2), 403—422.
http://dx.doi.org/10.1007/s10899-013-9359-8 [SSCI]

Journal Articles in Korean:



https://doi.org/10.1080/19388160.2023.2189196
https://doi.org/10.3390/su152014851
https://doi.org/10.3390/su142013483
https://doi.org/10.1080/10548408.2021.1985037
https://doi.org/10.3390/ijerph18105241
https://doi.org/10.1108/JHTI-09-2020-0177
https://doi.org/10.3390/su13031423
https://doi.org/10.1108/IJEFM-04-2019-0029
https://doi.org/10.1016/j.jdmm.2018.03.003
http://dx.doi.org/10.1080/10941665.2016.1271815
http://dx.doi.org/10.1080/1528008X.2016.1189866
http://dx.doi.org/10.1177/0047287513496466
http://dx.doi.org/10.1007/s10899-013-9359-8
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[25] Shim, J., Lee, J., & Moon, J. (accepted). The relationship among price fairness, attitude, and
behavioral intention in the use of smartwatches for exercise: The moderating effect of
customization. International Journal of Tourism and Hospitality Research, 40(5).

YR -0 M- Z2EZ (accepted). 2F=H AOLE X ZE0M 71H43EY, B, FF2=2 2A:
WeIStEe| == HFAFHE 40(5).

[24] Nguyen, T. H.T, Jang, C. M.7, & Lee, J.” (2026). Relationships among travel motivation,

destination image, satisfaction, and behavioral intention of Korean tourists at cultural heritage

sites: The case of Hue (Hué), Vietnam. International Journal of Tourism and Hospitality
Research, 40(4), 61-74.

S2U E| S-YST-0[XA (2026). ot=Ql 2FHo| Fotrit 2EFF7|, 2&X| O|OlX|, H=RE A
WSOl 2t A AT HEH 20(Hue)E SHUE. 2B AT E 40(4), 61-74.

[23] Shim, J., Lee, J., & Moon, J. (2026). The relationships among price information, attitude, and
word-of-mouth: The moderating role of review information in the context of Airbnb.
International Journal of Tourism and Hospitality Research, 40(3), 61-73.

HX| 2O M- BF=Z (2026). O o{H|AH| AH|XHEL| 7t4 HE, EiE, 78 7o 2. 2|7 dE9|
2EFN. Z#HEAFAE 403), 61-73.

[22] Ganbat, E.*, Jang, C. M., & Lee, J.” (2026). Examining the effects of memorable tourism
experiences on tourist satisfaction and behavioral intention: A multi-group analysis between
Mongolian and Vietnamese students. Journal of MICE & Tourism Research, 26(2), 215-234.
e | 2EAEE - FHS00ITA (2026). 7|20 = 2EEHO| S| Xt HFOE0f
OXl= 9 a1t HEY S8 TT HlW. MICEZE T 26(2). 215-234.

[21] Wu, Y., Zhang, M., Lee, J., & Kang, S. (2026). The eftects of SNS tourism information

characteristics on potential tourists’ behavioral intentions: The mediating role of destination
image. Journal of MICE & Tourism Research, 22(2), 113-135.

FEYHYY OIS -Zd= (2026). SNS HEFE5G0| Mo dF2=0f OX|= S

S .
ZHEX| o|o|X|e OIHENE FMOR. O/HEZAHM AT 22(2), 113-135.

R

[20] Choe, Y., & Lee, J." (2026). Structural relationship in domestic and international travel decision-
making: Analyzing individual travel trajectories. Journal of Hotel and Tourism, 25(2), 253-267.
| GH-OIZHAM (2026). = ! =2 OfF oAtAFEel #2H A A7 7i2E ol Z=2 24,
SHEZEJ T 252),253-267.

[19] Choe, Y., Lee, J., & Bacek, J. (2026). University students’ experiences and engagements in

Learncations: A grounded theory approach. International Journal of Tourism and Hospitality
Research, 40(2), 5—-18.

X HHH-O|XH A1 - HH==OF (2026). CHEHEOl A 0| &0l AR 2ot AT 2HO|ES X-ETH0],
HEA A E 40(2), 5-18.

[18] Song, M., Lee, J., & Moon, J. (2026). A study on the relationship between medical, leisure, food
and housing expenses and gathering participation in the case of the middle and older adults

using the Korean longitudinal study of aging data. International Journal of Tourism and
Hospitality Research, 40(1), 25-34.

S OIY-Z2EZ (2026). SHE 2[=H|, O47I8|, AH|, FAHH|, 2 | ZtA O kot A
13 IfEHO|HE SHRR. A#FIFAHE 40(1),25-34.
[17] Zhang, M., Wu, Y., Lee, J., & Kang, S. (2025). The mediating effect of perceived value between

choice attributes and behavioral intention in hot spring-based wellness tourism: Focusing on
middle-aged and older Chinese tourists. International Journal of Tourism and Hospitality
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Research, 39(6), 121-134.

YUY -FL-O|MA- 2= (2025). 28 4o A MEisd X[ZHE 71K, sk 7te
O7izat A4 5= 5 WS 2BUS SHE. AHFAA L 396), 121-134.

[16] Kang, S., Moon, J., & Lee, J." (2025). A study on festival reputation, satisfaction, and loyalty of
participants in the Sokcho Seorak Cultural Festival: The moderating effect of experience
program. Journal of Hotel & Resort, 24(4), 235-249.

YT 2EZ-0[M A (2025). SELAZSM HIIALSS FHEE, MHE SY=0| 2ot AT
NEZ2OMo| RGN SEHI/TEFT 24(4), 235-249.

[15] Park, S., & Lee, J.” (2025). Deriving long-run income and price elasticities for Jeju tourism
demand: A cointegration methodology approach. Journal of MICE & Tourism Research, 25(2),
87-110.

240l 4 (2025). MF & =20 Ciet &7 &

0| 835+0. MICE 28 A7 25(2), 87-110.

U 7t BN X BHE WHE

A
OH
i
mjo

[14] Lee, J., Kang, S., & Baek, J. (2025). An estimation of economic value of Mount Gariwang cable
car using a Contingent Valuation Method: From the local residents’ perspective. Journal of
MICE & Tourism Research, 25(2), 223-241.

O|Ff - Z&t=-H43=0F (2025). CVME 0| 8%t 7t2|&4h A O|E2] A 71X =3 A+ XYgFTS
CHAE 22 MICEZHE A7 25(2), 223-241.

[13] Lee, J., Kang, S., & Baek, J. (2024). What makes a cultural festival successful?: Quality and
satisfaction of 2023 Gangneung Danoje Festival. Journal of Service Research and Studies,
14(4), 95-112.

O|Tf M- Z & =-81Z=0t (2024). B2FH Q| HE3291:2023 LEL2A
ATH| A AT 14(4), 95-112.

[12] Kim, H, Lee, J., & Chung, N. (2024). A study on the effects of attachment of local residents on
tourism policy benefits and costs, personal benefits, tourism policy support, and pro-tourism
behavior: Focusing on international tourism city policy. Journal of Tourism Enhancement, 12(4),
29—48

8|1 -OIZH M- EH= (2024). XTI OfAf 0] 2t27FH Holnt

7<|7(|E g dso o)X= %4°* A MBS EAl HE T

i

Moz £ BN} UL

T
J
=
I'Q

JTIL_=| QL _T|I;|-_T'_I-I-| XH

o ri&l

|8, H
o=, FRIZ GI11 12(4), 29-48.

FE
okt

[11] Ding, S., & Lee, J.” (2024). The influence of eco-friendly attitude and willingness to sacrifice on
behavioral intention of environmentally friendly hotel. Journal of Tourism Enhancement,
12(Special Issue: Hospitality & Restaurant), 1-23.

SLE-0ITH A (2024). et Ef=Qt S|l =7t Moty S AFOE0 O/X= e

—

ZYFZAR 12(EXS-SALEE|E| QA £, 1-23,

[10] Moon, J., & Lee, J." (2024). Effect of perceived risk and emotional relief toward drug tourism
on the attitude toward drug tourism and visit intention to drug tourism destination. Journal of
Tourism Enhancement, 12(3), 355-372. https://doi.org/10.35498/kotes.2024.12.3.355

=2 0T A (2024). OFF2-Z0f CHSE X[ZHEl @It YA e7[7) opefatd Ej=Qf OrefataX|

BRIz 0| O/X|= Fe. ZHEAE AT 12(3), 355-372. hitps://doi.org/10.35498/kotes.2024.12.3.355

[9] Lee, J., Yoon, J., & Moon, J. (2024). Ground theory approach to the perception of drug tourism.
Journal of MICE & Tourism Research, 24(3), 211-225. https://doi.org/10.35176/JMTR.24.3.11
O|XfM-SX|0I-B2FEZ (2024). OFeF 2HE QA0 2+t 24 O|2X M. MICEZE AT 24(3), 211-225.
https://doi.org/10.35176/JMTR.24.3.11

[8] Kang, S.G., Lee, J ., Yoon, M.G., & Kim, N. (2024). Effect of traditional attributes on visitor



https://doi.org/10.35498/kotes.2024.12.3.355
https://doi.org/10.35498/kotes.2024.12.3.355
https://doi.org/10.35176/JMTR.24.3.11
https://doi.org/10.35176/JMTR.24.3.11
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satisfaction and revisit intention: The case of Gangneung traditional market. International
Journal of Tourism and Hospitality Research, 38(2), 99—1009.

Zd=-0IM-20|F-HLIE[ (2024). HEAY HEHEH0| Rt YR OX= Fe: ZE
HEAE SHOR, HFIHIAE 38(2), 99-109.

[7] Yoon, M.G., Kang, S.G., & Lee, J. (2024). A study on the effect of TV news information
characteristics on tourism motivation, travel satisfaction, and behavioral intention: Focusing on
Gangneung cultural city. Journal of Convergence Tourism Contents, 10(1), 37-54.
=08 -Z24=-0[ZHA (2024). TV EEEE0| 2ES7|, OfATZE, ASz0| O/X= F&
AT T8 BREAE BHLR. EFAFZTEHZAL 10(1), 37-54.

[6] Kang, S., Lee, J.", & Yoon, M. (2023). The impact of MZ generation visitors’ fishery village stay
program on place attachment, destination image, and experience satisfaction: Focusing on
fishery villages in Gangwon province. International Journal of Tourism and Hospitality
Research, 37(2), 19-30.

Z8=-0[xM-701E (2023). MZMICH L= O{EN Y 2EES0| X|Fo[%f, o{E O[O|X]|,
HYEZEE0| OX|= ek XY ENAHDEE SH2=2. HF I E 37(2), 19-30.

[5] Lim, J.P., Lee, C.K., Lee, HM., & Lee, J. (2014). Examining the decision making process of
scuba diving tourists by using extended theory of planned behavior. Korean Journal of
Hospitality and Tourism Studies, 16(2), 1-19. — Received the Best Paper Award in 2014 by
the Academy of Korea Hospitality and Tourism.

UM E-0[=7]-0150]-O| A (2014). T E ALY SO0|2S 0|82 AFHLIO[Y 0|82
OIAMZ™ MY AL, S EEEI 16(2), 1-19.

[4] Lee, C.K., Yang, H.E., & Lee, J. (2011). Comparative analysis of residents’ perception and
support for casino development between Korea and Japan. Korean Journal of Tourism Research,
26(3), 361-376.
0|57 F2-01x4 (2011). L ZF FHX[= R|YFRIQ| QMM XX = LY. ZEFH7 26(3),
361-376.

[3] Lee, J., Song, H.J., & Lee, C.K. (2011). A study on the experience, experiential value, and
satisfaction of 3D film based on the Pine and Gilmore’s experience economy theory: The case of
the film ‘Avatar’. Journal of Tourism and Leisure Research, 23(5), 281-298.
O|ZfM-&&tE-0[57| (2011). Pinedt Gilmore2| XM AHO|E0| ME UM B2t HH, HH7tx o
UFEOof ot A Het OfHIELS SH2 R, ZEHA AT 23(5), 281-298.

[2] Lee, J., Lee, C.K., & Jia, J. (2011). Examining the relationships between casino motivation,
gambling passion, and behavioral intention: Comparison of Kangwon Land casino and Macao
casino visitors. Korea Journal of Tourism and Hospitality Research, 25(3), 5-20.
O[ZfM-0|=7]- 7k (2011). A=T S7[ek EF 8 AZo e 7F dhatA 24 ZRAME FHX| =2}

07t FHX| = Y22 ZH Hlu, 2 AFA S 25(3), 5-20.

Moo

[1] Lee, J., & Lee, C.K. (2010). A study on the decision-making process of ski resort visitors using
the extended theory of planned behavior. Korean Journal of Hospitality and Tourism Studies,
12(4), 1-19.

O[Z4-0|57| (2010). 2T & A=AHSO|E2S 0] £7|2|=E YEZHo| QAHZFYIY A

[y o
SHYHBAT [24), 1-19.
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CONFERENCE PROCEEDINGS & PRESENTATIONS (Peer-reviewed)

(" (Under)Graduate student author)
Stand-up Presentations:

[49] Wang, W., Huang, Z., Pai, C.K., & Lee, J. (2026). Exploring the impact of night marketing
attraction attributes on tourists’ cultural identity and place attachment: The mediating role of
sensory experience and memory. Asia Pacific Tourism Association (APTA) 2026 Annual
Conference (Jul. 6-8). Fukuoka, Japan.

[48] Ganbat, E.7, Jang, C. M.T, & Lee, J. (2026). Examining the effects of memorable tourism
experiences (MTE) on tourist satisfaction, recommendation and revisit intention: A multi-group

analysis between Mongolian and Vietnamese tourists. 2026 Spring Korea Tourism Research
Association Conference (May 16). Seoul, Korea.

0|2 A S E BE0H0TA] (2026). 7|0 He BBHHMTEO| BZYo| BEE, FHO|E,
Wy2ol =0l OXE Y3 BBI HIEY HIFY UL IITFAR 20264 EA B4,

[47] Liang, J., Long, Z., Lee, J., & Pai, C.K. (2026). Beyond tradition: How wet market drives
tourists’ social sharing behavior. The 3rd International Early-Career Researcher Conference in
Hospitality and Tourism (May 8—10). Macao SAR, China.

[46] Zhang, J., Lee, J., Liang, J., & Pai, C.K. (2026). Exploring the interactive experience
dimensions of artificial intelligence ordering systems and their interaction mechanisms. The 3rd

International Early-Career Researcher Conference in Hospitality and Tourism (May 8—10).
Macao SAR, China.

[45] Choe, Y., Back, J., & Lee, J. (2026). A study on university students’ learn-cation participation
experience: Applying grounded theory. The 99" TOSOK International Tourism Conference 2026
(Feb. 10-11). Cheongju, Korea.
x| G- 24 3=0F-O[ XM (2026). CHEHH Q| 2A 0| E0f ZAO| 2o A7 2HO|2
H992| ot=tdsts|

[44] Zhang, M., Wu, Y., Lee, J., & Kang, S. (2026). The effects of smart tourists’ SNS tourism
information characteristics on destination image and SNS behavioral intention: Focusing on the

moderating role of SNS involvement. The 99" TOSOK International Tourism Conference 2026
(Feb. 10-11). Cheongju, Korea.

YHH-ZX-O|M M- Zak= (2026). AOE ZHZ 40| SNS I HEEFO| 2 X| O[0|X| & SNS

BS2=0f O[X|= Fe:sNs 2O o] =EBIE TR, M99z st=atdets]

rIJIO

X -Edto].

[43] Choe, Y., Lee, J., & Baek, J. (2025). Improving airport lounge service quality: Insights from
online reviews. The 3" World Conference on Smart Tourism (Dec. 17-20). Macau, China.

[42] Zhang, M., Wu, Y., Hwang, J. H., Lee, J., & Kang, S. (2025). The mediating role of perceived
value between selection attributes and behavioral intention in hot spring wellness tourism. 2025
Fall Korea Tourism Research Association Conference (Oct. 24-25). Hwasun, Korea.

MHMH. ZDOESEX|S. 0| A A . ZH A= (2025). X A AL AzE MEH AA'i R ZEl 7|-X| si=o|

-1 O O
Zto| Di7fzat L. ShE BB ATSS| 2025 =AY

[41] Liang, J., Long, Z., Lee, J., & Pai, C.K. (2025). That’s cool and memorable! Attracting
generation Z customers to integrated resorts: A SEM and fsQCA approach. 4sia Pacific Tourism
Association (APTA) 2025 Annual Conference (Jul. 7-9). Busan, Korea.

[40] Zhang, J., Lee, J., Chen, K. T., & Pai, C.K. (2025). How does gastronomic identity impact
gastronomic experience and content generation for city of gastronomy visitors? 4sia Pacific
Tourism Association (APTA) 2025 Annual Conference (Jul. 7-9). Busan, Korea.

[39] Jang, C.7, & Lee, J. (2025). A study on the impact of online jay-customer review behavior in the



September 2026 CURRICULUM VITAE J. Lee
8/ 22

context of small-restaurant business owners. 2025 Spring Korea Tourism Research Association
Conference (May 31). Seoul, Korea.

HBTOINY (025). DB BRSOl ANY AYTI0| AT, HRBE, Ho| M, doln
AFRRIZOIRIOf OXlE B3 SIRTBATES 20259 EABEHS.

[38] Kwon, Y., Choi, Y., Lee, C.-K., & Lee, J. (2025). Effects of environmental anxiety and guilt on
protection motivation and avoidance behavior: The case of Jeju plastic-free policy. 2025 Global
ESG Conference (GEC) (May 23-25). Phuket, Thailand.

[37] Ding, S.7, Lee, J., & Kang, S. (2025). Revisiting the norm activation model: A multidimensional
analysis of eco-friendly hotel consumer behavior with socio-cultural extensions. 7he 2nd
International Early-Career Researcher Conference in Hospitality and Tourism (May 9—11).
Macao SAR, China.

[36] Liang, J., Long, Z., Lee, J., & Pai, C.K. (2025). “From traditional to creative”: The development
and validation of the wet market tourism experience scale for generation Z tourists. The 2nd
International Early-Career Researcher Conference in Hospitality and Tourism (May 9-11).
Macao SAR, China.

[35] Zhang, J., Lee, J., Liang, J., & Pai, C.K. (2025). Exploring the effects of technology agent
quality on tourists' intention to use in a destination. The 2nd International Early-Career
Researcher Conference in Hospitality and Tourism (May 9—11). Macao SAR, China.

[34] Choe, Y., & Lee, J. (2025). A study on the relationship between domestic travel and
international travel: Using Korea National Tourism Survey data. The 62" Korea Academic
Society of Tourism and Leisure 2025 Conference (Feb. 21). Daejeon, Korea.
| ZHH-OIXH M (2025). =L Ot 3| Of ALO|2 2tA| A5 WO AZAL HO[H 7|8t 24
(Ah BF=EHEIE| A/ 813] 2025 Hl62 A} & 7/8t= B HLf 2]

[33] Lee, J., Baek, J., & Kang, S. (2024). What makes a cultural festival successful?: Quality and
satisfaction of 2023 Gangneung Danoje festival. The Society of Service Science 2024 Fall
Conference (Oct. 30). Seoul, Korea. — Received the Best Paper Award (Second Place).

O| R A-BHZ=OF ZHA = (2024). E3FNQl H353801:2023 ZETIRHE FAHUCE 2 EF UHEX,
2024 MHAZFAE/0F DHEALEHA A AB[AAFOJAAASLD] 2024 FHS=f2]

[32] Son, S.”, Kwon, Y./, & Lee, J. (2024). Influence of cultural festival quality on visitor satisfaction
and behavioral intention: The case of 2023 Seorak cultural festival. Asia Pacific Tourism
Association (APTA) 2024 Annual Conference (Jul. 3-5). Macao, China.

[31] Kim, S., Kim, Y.”, Kim, T.”, Jang, B.”, & Lee, J. (2024). Sensory marketing and authenticity in
coffee-specialized beach road. 2024 Asia Pacific CHRIE Conference (May 24-26). Seoul,
Korea.

[30] Zhang, J., Liang, J., Lee, J., & Pai, C.K. (2024). Research on the perception of destination
coolness among generation Z tourists: Based on self-identity theory. 2024 Asia Pacific CHRIE
Conference (May 24-26). Seoul, Korea.

[29] Oh, H., Kang, S., & Lee, J. (2024). The impact of servicescape of pet-friendly accommodation
on perceived value and behavioral intention. The 95" TOSOK International Tourism Conference
2022 (Feb. 15-16). Tongyeong, Korea.

QLotL-H YOI (2024). BISE Tt SEAIEQ| MH[AAFHO|ZIF X ZHE ZHX[2F
AS2=0f DjXl= Feh HM9s52| ot=atdetsl.
[28] Zeng, H.”, Lee, J., Pai, C.K., & Kang, S. (2023). A double-edged sword of tourist-service

provider interaction: A key to the co-creation in tourism experience. Asia Pacific Tourism
Association (APTA) 2023 Annual Conference (Jul. 5-7). Chiang Mai, Thailand.
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[27] Yoon, Y.”, Kim, Y.”, Kim, S.7, & Lee, J. (2023). Impact of self-service technology quality on
satisfaction from the perspective of MZ generation: A case of leisure activity reservation app.

2023 Tourism Hospitality Event Conference for Researchers Educators Practitioners Students
(THEREPS) (Apr. 14—-15). Las Vegas, NV.

[26] Shin, M.”, Yoon, C.”, & Lee, J. (2023). Revisit the forecasting of the loss and recovery of
inbound tourists: The case of Covid-19 pandemic in Korea. 2023 Tourism Hospitality Event
Conference for Researchers Educators Practitioners Students (THEREPS) (Apr. 14—15). Las
Vegas, NV. — Received the Best Undergraduate Completed Research Award (Second Place).

[25] Pai, C.K., Chen, H., Kang, S., & Lee, J. (2023). Exploring well-being of travelers with
disabilities: A Framework Based on PERMA. 2023 Tourism Hospitality Event Conference for
Researchers Educators Practitioners Students (THEREPS) (Apr. 14-15). Las Vegas, NV.

[24] Chen, H., Pai, C.K., Kang, S., & Lee, J. (2022). Exploring the impact of anticipated customer
experience quality on the intention to visit smart hotel based on the attributes of smart hotel: The

moderating effect of situational factors. The 92" TOSOK International Tourism Conference
2022 (Jul. 13—15). Busan, Korea.

[23] Dai, A., Pai, C.K., Kang, S., & Lee, J. (2022). The impact of perceived risk, travel restrictions,
and non-pharmaceutical interventions on tourists' travel intention during the covid-19 epidemic.

2022 Tourism Hospitality Event Conference for Researchers Educators Practitioners Students
(THEREPS) (Apr. 15-16). Philadelphia, PA.

[22] Zhu, X.T, Pai, C.K., Kang, S., & Lee, J. (2022). Residents’ perception on the impacts of under-
tourism. 2022 Tourism Hospitality Event Conference for Researchers Educators Practitioners
Students (THEREPS) (Apr. 15-16). Philadelphia, PA.

[21] Liu, Y., Pai, C.K., Kang, S., & Lee, J. (2022). Inhibitors and triggers for food photo sharing
behavior on social media. 97* TOSOK International Tourism Conference (Feb. 15-16).
Pyeongchang, Korea. — Received the Best Paper Award (Third Place).

[20] Li, B.", & Lee, J. (2021). Decision making process of e-sports event attendees. 2021
International Tourism Forum at Seoul (Dec. 17). Seoul, Korea. — Received the Excellence
Paper Award.

[19] Kwon, E., Lee, J., & Song, S J. (2019). The role of emotional intelligence on the relationship
between customer misbehavior and job stress. 5th World Research Summit for Hospitality and
Tourism (Dec. 13—16). Orlando, FL.

[18] Shi, L., & Lee, J. (2019). Servicescape of integrated resort in the Guangdong-Hong Kong-
Macao greater bay area. China Tourism Forum 2019-USA (Jul. 21-22). Philadelphia, PA.

[17] Choe, Y., Lee, J., & Ok, C. (2019). Are domestic and international travels complements or
substitutes? A case of South Korean population. Asia Pacific Tourism Association (APTA) 2019
Annual Conference (Jul. 1-4). Da Nang, Vietnam.

[16] Lee, C.K., Lee, J., & Back, K.J. (2018). Predicting gambling severity with gambling fallacies.
2018 Pan Asia International Tourism Conference (PAITOC) (Jul. 4-6). Seoul, Korea.

[15] Lee, J., & Choe, C. (2018). Beyond SEM: Dynamic segmentation of the longitudinal travel
frequency trajectories using Growth Mixture Modeling. 2018 Korea America Hospitality and
Tourism Educators Association (KAHTEA) Conference (Apr. 20-21). Las Vegas, NV.

[14] Lee, J. (2017). Residents' perceptions on the Expo 2016 Antalya. Travel and Tourism Research
Association Asia-Pacific Chapter (TTRA APac Chapter) 5" Annual Conference (Dec. 6-8).
Hong Kong SAR, China.

[13] Lee, J., & Ok, C. (2016). Unintended effects of responsible gambling strategies on non-problem

gamblers. [ International Conference on Tourism Dynamics and Trends (May 4-7). Antalya,
Turkey.
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[12] Lee, J., Ok, C. & Lee, C.K. (2015). Examining the relationships among gambling involvement,
gambling passion, and pathological gambling behavior. 20" Annual Graduate Education and
Graduate Student Research Conference in Hospitality and Tourism (Jan. 8-10). Tampa, FL.

[11] Lee, G., & Lee, J. (2014). Re-verification of co-creation model: Perceived internal/external
benefits/costs. 29" Japan Institute of Tourism Research Annual Conference (Dec. 6-7). Osaka,
Japan.

[10] Lee, J., & Lee, C.K. (2014). Investigating structural relationships between gambling
involvement and gambling passion. 20" APTA Conference (Jul. 1-4). Ho Chi Minh City,
Vietnam.

[9] Lee, J., & Song, H.J. (2014). Casino employee’s perception on corporate social responsibility and
organizational citizenship behavior. 2014 World Hospitality and Tourism Forum at Seoul (Jun.
26-28). Seoul, Korea.

[8] Lee, J., Chen, C.C., & Lee, C.K. (2014). Comparing the level of involvement across the gambler
types depending on the level of addiction. 2014 KAHTEA Conference (Apr. 25-26). Las Vegas,
NV. — Nominated for the Best Paper Award.

[7] Lee, G., & Lee, J. (2013). Risk and the theory of planned behavior: Japan inbound tourism. 28
Japan Institute of Tourism Research Annual Conference (Dec. 7-8). Kanagawa, Japan.

[6] Chen, C.C., Lee, J., & Huang, Y. (2013). The signaling effect of online numerical information on
the customers’ reservation decision making. 2013 Consumer Behavior in Tourism Symposium
(Dec. 4-7). Bruneck / Brunico, South Tyrol, Italy.

[5] Lee, J., Chen, C.C., Song, H.J., & Lee, C.K. (2013). Evaluating moviegoers’ quality, value, and
satisfaction using an experience economy theory. 2013 Tourism Sciences Society of Korea
(TOSOK) International Tourism Conference (Jul. 4-6). Seoul, Korea.

[4] Lee, J., Chen, C.C., Song, H.J., & Lee, C.K. (2012). The role of the responsible gambling
strategy and desire in gamblers’ decision making process: A case of Sportstoto. 2012 TOSOK
International Tourism Conference (Jul. 4-6). Ulsan, Korea.

[3] Kwon, E., Lee, J., & Lee, C.K. (2012). How does experience affect satisfaction?: An application
of experience economy theory to cultural excursion programs for international students. 177
Annual Graduate Education and Graduate Student Research Conference in Hospitality and
Tourism (Jan. 5-7). Auburn, AL.

[2] Lee, D.E., Song, H.J., & Lee, J. (2011). An analysis of structural relationship between experience
elements of 3D film and behavioral intention toward eco-tourism: Focus on the experience
economy theory and the film ‘AVATAR’. 69" Tourism Sciences Society of Korea Conference
(Feb. 15-16) (pp. 451-463). Jeju, Korea.

[1] Kwon, E., Lee, J., & Lee, C.K. (2010). Community attachment and perceived impact toward
residents’ support for casino development. 15" Annual Graduate Education and Graduate
Student Research Conference in Hospitality and Tourism (Jan. 7-9). Washington, D.C.

Poster Presentations:

[7] Kim, N., Kang, S., Lee, J., & Yang, H. (2026). The Impact of Perceived Service Quality on
Satisfaction and Behavioral Intentions Across Visitor Types: Evidence from the Gangneung
Danoje. The 100" TOSOK International Tourism Conference 2026 (Jul. 1-3). Seoul, Korea.

ALE|- Zd=-0|M M- Lol (2026). XIA=H| Y24 FHE X[Z4E MHAFHO| UHFE 8
S0 O[Xl= g ZEHLH AtHE S22, M1002 sh=atdetsl.
[6] Baek, J., Choi, J., Jeon, H., & Lee, J. (2025). Why Do People Develop a Sense of Achievement

and Loyalty Toward Luxury Gastronomic Experiences? 2025 Tourism Hospitality Event
Conference for Researchers Educators Practitioners Students (THEREPS) (Apr. 11-12).



September 2026 CURRICULUM VITAE J. Lee
11 / 22

Flushing, NY.

[5] Jeon, H., Choi, J., Lee, J., & Bacek, J. (2024). What you wear matters more than you think: The
impact of attire on the evaluation of dining experience. 2024 Tourism Hospitality Event
Conference for Researchers Educators Practitioners Students (THEREPS) (Apr. 5-6). Elk
Grove Village, IL.

[4] Kwon, E., Lee, J., & Song, S.J. (2019). Dealing with misbehaving customers: The stress-strain-
outcome model. 2019 Annual International Council on Hotel, Restaurant, and Institutional
Education (ICHRIE) Conference (Jul. 24-26). New Orleans, LA.

[3] Kang, S., & Lee, J. (2019). Cannabis festival: Attendees’ profile and festival motivation. 2019
Asia Pacific CHRIE & Euro CHRIE Joint Conference (May 22-25). Hong Kong SAR, China.

[2] Lee, J., Yen, G.P., Maitland, S.B., Wiebe, J., Hodgins, D.C., Gottlieb, B.H., & Davey, A. (2014).
Modeling changes in gambling behavior using latent transition analysis. The Gerontological
Society of America (GSA) 67" Annual Scientific Meeting (Nov. 5-9) (p. 202). Washington, D.C.
https://doi.org/10.1093/geront/gnul 06

[1] Lee, J., Chen, C.C., & Lee, C.K. (2014). Testing the latent mean difference of gambling
involvement. 2014 Modern Modeling Methods (M?) Conference (May 20-21). Storrs, CT.

ACADEMIC AND PROFESSIONAL MEMBERSHIP

Asia-Pacific Liaison Director, The Korea America Hospitality & Tourism Educators Association,
United States (Nov. 1, 2022 — present)

Director of Asia Pacific Association for Gambling Studies, Macau (2019 — present)
AhEE|ZEE AL O[AL (Mar. 25, 2026 — present)

(Ahet=m2tdets| MICESg 2| =EQ| |2l M0[A (Mar. 1, 2025 — Feb. 28, 2027)

EDITORIAL EXPERIENCES
Editorial Board (Active):

International Journal of Tourism and Hospitality Research | & A& 'E (Mar 1,2014 — Feb
29,2028) (et=2EAHRSS| hitp.//www.ktra.or.kr/)

Journal of Convergence Tourism Contents | 82 Z2H XA (Jan 1, 2025 — Dec 31, 2026)
(BEHEZ2H XS] hitp.//www.cotoco.or.kr)

Journal of Hospitality & Tourism Studies | 22237 (Mar 1, 2024 — Feb 28, 2028)
(==&t hittps://akht.orkr/)

Journal of Hotel & Resort | SH2|ZE AT (Mar 1, 2019 — Feb 28, 2027) (3H=2= 2| = E &S|
http://'www.khr.or.kr/)

Journal of MICE & Tourism Research | MICE2& &+ (Mar 1, 2021 — Feb 28, 2027)
(St=Oto| ATEED| http://micetour.orkr/)

Editorial Board (Inactive):

International Journal of Tourism and Hospitality Research (English issues) | 287X d &t
(Mar 1, 2016 — Feb 29, 2024) (st 2&H23t2| hip.//www.ijthr.or.kr/)



https://doi.org/10.1093/geront/gnu106
http://www.ktra.or.kr/
http://www.cotoco.or.kr/
https://akht.or.kr/
http://www.khr.or.kr/
http://micetour.or.kr/
http://www.ijthr.or.kr/
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Journal of Tourism & Leisure Research | 22| AT (Sep 1, 2022 — Aug 31, 2024)
(=2 XMet2| https://kastle.kr/)
Korean Journal of Hospitality and Tourism | 22Z 33T (Sep 1, 2019 — Aug 31, 2021)

Gtz 2o B A DS http.//www.khta.re.kr/)

(Ad Hoc) Review for Journals (in 2026 / cumulative):

Applied Sciences (0 / 2 times)

Asia Marketing Journal (0 / 1 time)

Asia Pacific Business Review (0 / 1 time)

Asia Pacific Journal of Tourism Research (0 / 5 times)

Behavioral Sciences (0 / 7 times)

Cogent Social Sciences (0 / 4 times)

Family & Consumer Sciences Research Journal (0 / 1 time)

Current Issues in Tourism (0 / 1 time)

Frontiers in Psychology (0 / 1 time)

Humanities and Social Sciences Communications (1 / 1 time)
Informatics (0 / 1 time)

International Gambling Studies (0 / 11 times)

International Journal of Contemporary Hospitality Management (0 / 12 times)
International Journal of Environmental Research and Public Health (0 / 3 times)
International Journal of Hospitality Management (0 / 4 times)
International Journal of Tourism and Hospitality Research (0 / 22 times)
International Journal of Tourism Policy (0 / 1 time)

Journal of Gambling Studies (0 / 3 times)

Journal of Heritage Tourism (0 / 2 times)

Journal of Open Innovation: Technology, Market, and Complexity (0 / 1 time)
Journal of Quality Assurance in Hospitality & Tourism (0 / 3 times)
Journal of Sustainable Tourism (0 / 4 times)

Journal of Travel & Tourism Marketing (0 / 2 times)

Societies (0 / 2 times)

Sustainability (0 / 13 times)

Tourism and Hospitality (0 / 1 time)

Tourism Management Perspectives (1 / 1 time)

Tourism Planning & Development (0 / 2 times)

Urban Science (0 / 2 times)

MICEZ-& ST (9 /65 times)

P XM AT (0/2 times)

AT =S (6/ 16 times)

ARX'E (8 /36 times)

HAZIZS AT (0/2 times)

rk

rk
oK

4

F

rk
o

rk
0
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ZHSATR (2/4 times)
MH|A~Z Fst2|X| (0/ 1 time)
MH|AST (0/ 2 times)
SYHIFZHEAT (4/ 12 times)

fot
e
o
0R OH
J°l

A (0/4 times)

SEHALAT (6/12 times)
SHZ|ZEAT (8/21] times)

RESEARCH PROJECT EXPERIENCES

Award:

Attt 2418 (2024.02, GWNU)

Grant Activities (As a Project Manager):

for

ot prete] 2H2 FAQTN =0l It A2t =FQIXE FHA| e -2 Tt
tslo| HHM484 H|W: SEM-fsQCA 2 AT 2026 MEHAXIX| ALY/ St AT EE (Jun
1,2026 — May 31, 2027) [20M KRW]

M3k MFEERAE IR = PBEAE (27~31) T=EEY /(Ahst=ades| | MFEYUXKE (Apr
2026 — Oct 2026) [70M KRW]

Grant Activities (As a Project Member):

g elT 7|8 XA 1S AT A1 7| - of T Y3 7= (20268 =
S2HOIBAIS| S ATKIAAY) / SHFATTE (Sep 1, 2026 — Aug 31, 2029) [45M KRW]
20264 M1z HUEsEH Hot A4E2Y /()X 2LEE (Jun 10, 2026 — Jul 31,
2026) [10M KRW]

2026 NCSEEEE MY U WHAY P2 HE] MEF)/ d3tietn MLt

St AP sHATR (May 2026 — Nov 2026) [57M KRW]

QIHBHMAFTY SL2ZE FT 2 MZIHd S oot ARLALY / ot R AT,
FEDBATA | AMATKRTUA (Dec 2025 — Aug 2026) [7T0M KRW]

YEZ A=QZER £ B A8 A7 /(FEREZADL | SETH (Aug2025 -Jan
2026) [40M KRW]

U ZHR Aol AN Zotet dhay RE AL ot ol SR e (May
2025 — Dec 2025) [70M KRW]

2025 ZECHRX MBI AREY /AHZE LN AS| (May 1, 2025 — Jul 31, 2025) [22M
KRW]

202549 X958 XEFXJaTL) 32 A =8 89/ HUZE (Apr 18,2025 — May 27,
2025) [19.8M KRW]

2025 oRAAUTL| ZEA| HL{AgE gdst Wot A8/ ZEALZ] (Mar 21, 2025 — Oct 31,
2025) [18.8M KRW]
MELZAMOIE™E| FET| LT
KRW]

Jt2| g4t Alolg7t 29 X9ZH el M 89 / FMZHE (Aug 29, 2024 — Nov 26, 2024)

+
0
Okl
il
o

o
ofm

o3

A2 =8 89/ BMZH (Mar 17,2025 - Jul 14, 2025) [19.8M
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[19.8M KRW]
o 2024 ZETIRA ZHEIL ALY /(AHZECA LS (May 12, 2024 — Aug 23, 2024) [22M
KRW]

o 2024 o|UATI| ZEA| Ofpztatd 23t MEF
2024 — Nov 18, 2024) [18.8M KRW]

o H58% dYE=tM E7t FFEY /(M)SZ222HEME (Sep 8, 2023 — Nov 24, 2023) [11.7M
KRW]

o X583 2ZEHZX JNLXYAY MELSAMGESFHE) 2SLRS| LS L,/
MBS 2= E (Oct 12, 2023 — Oct 20, 2023) [15M KRW]

° MA F227F FIX| =AY HAdtskn 2L R A2 d™s =g dior Ofd
ShE 7R = 2tE @2 (May 1, 2023 — Sep 30, 2023) [60M KRW]

o U8 3¢ 2O Z2OH 2F 89 / 4EIEMESA (May 12,2023 — Sep 22, 2023) [18.5M
KRW]

o 2023 HELUZRSZH B AFLEY /(A)SEE22A2E T (May 25,2023 — Jul 31, 2023) [10M
KRW]

o 2023 ZEHU2HN MBI FFEY /(AHZELHLH PR (May 19, 2023 — Jul 31, 2023) [20M
KRW]

e HIX AT 2ETE 7I2AE 8 89/ L+ H (May 31, 2022 — May 25, 2023) [101M
KRW]

o RO X[A(G-SEEK) #HA (S SAA A det Eoh) 28 89 / 252HEMNLESA (Aug
24,2022 — Nov 30, 2022) [22M KRW]

e The Status Analysis on the Casino Junket Promotor and Development Strategies &2 %8 Q!
MEfEA G U™EoE / Funded by Korea Casino Association (Mar 2017)

e Demand forecasting for EXPO 2012 Yeosu Korea (3™ investigation) / Funded by EXPO 2012
Yeosu Korea Organizing Committee (Jan 2012)

e 2011 statistics of Jongno market survey project report / Funded by Jongno county (Sep 2011)

e  Demand forecasting for EXPO 2012 Yeosu Korea (2" Investigation) / Funded by EXPO 2012
Yeosu Korea Organizing Committee (Feb 2011)

e Impacts of casino opening in Japan and Taiwan on Korea / Funded by Korea Casino Association
Inc. (Nov 2010)

e Positive and adverse consequences of online Sportstoto betting and the development plan /
Funded by Sportstoto Inc. (Jan 2010)

e Economic development impacts on abandoned mine area of south Gangwon Province by
opening the Kangwon Land casino: Focusing on the development process of integrated resort
casino / Funded by Kangwon Land Inc. (Dec 2008)

e The sound development strategy of the Sportstoto industry: Focusing on the awareness, gaming
motivation, gaming passion scale, and market segmentation / Funded by Sportstoto Inc. (Aug
2008)

e Demand forecasting for EXPO 2012 Yeosu Korea / Funded by Korea Maritime Institute (Feb
2007)

e Demand forecasting for Nagjang mountain resort tourism and estimating its economic impact /
Funded by Dongho Inc. (Jan 2006)

e  Cultural tourism festival 2005 Yeongju Punggi Ginseng Festival: Visitor survey, estimating
economic impact, and overall assessment / Funded by Promotion Committee of Punggi Ginseng
Festival, Yeongju City (Nov 2005)

o
ro

P8 A S}

rQ

789 / ZEAILE (Mar 19,

o

-/
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Research Proposals Funded:

Lee, J. (2019). Predicting the Travel Frequency Trajectory: A Longitudinal Study. Faculty Research
Grant (General Research Grant). Taipa, Macao SAR: Macau University of Science and
Technology [PL, 30,000 MOP (= 3,750 USD as of 01/13/20)]

Lee, J., Ok, C., Roehl, W.S., & Davey, A. (2015). Measuring the effectiveness of responsible
gambling strategy from the customer perspective: A longitudinal study. The 10" Young Scholars
Interdisciplinary Forums (Apr. 15). Philadelphia, PA: Temple University [P, 1,000 USD].

Lee, J., Chen, C.C., Ok, C., & Davey, A. (2014). Promoting responsible gambling: Structural
relationships among fundamental human needs, gambling passion, and responsible gambling.

The 8™ Young Scholars Interdisciplinary Forums (Apr. 23). Philadelphia, PA: Temple University
[PI, 1,800 USD].

TEACHING INTERESTS & EXPERIENCES

Teaching Award:

e 2023 GWNU ForsS Excellent Faculty Award & (2024.03.05, GWNU)
e 2022 GWNU ForsS Excellent Faculty Award ?u& (2023.03.02, GWNU)
e Outstanding Performance Award in Online Teaching (2020.11.25, MUST)

Current Teaching Subjects:

Freshman 14116230 Career Planning | 22 &0t .47
Sophomore 62300013 Hospitality and Tourism Accounting | = & 22 3| #|
Junior 62300019 Financial Management in Hospitality and Tourism |
SHEDAT 22|
62300015 Research Methods and Statistics in Tourism | 2H&SH ZAHL H 2
62300023 Market Research in Tourism | ZHEA|EZEALE
e Senior 62300034 Casino Integrated Resort Management | 7tX| =SS 2|ZEZFE
62300037 Global Issues in Tourism | 22 H2& 0|5+
Graduate  307.817 Seminar in Emerging Research Keywords for Tourism Management |
2 E G ZUE MK 7| EMDOILE
307.831 Designing Structural Equation Modeling | #+X2EHA RS A7
307.827 Seminar in Theory Development for Tourism Management | 224 Y
O| 270 M| OfLt
307.828 Research Methods and Statistical Analytics in Tourism |
HESAZAATLEE

Kangwon National University, Gangneung Campus

(C = Core Class, E = Elective Class, Eng. = Class taught in English,
FL = Flipped Learning, PBL = Problem-Based Learning; DBL = Discussing-Based Learning)

Undergraduate Courses Teaching and Taught:

14116230 Career Planning | I 2 &40t 2. M7
2026 Spring (E) 4.57 /5.0 (Class size: 41)
62300013 Hospitality and Tourism Accounting | = & 22 3|4
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2026 Fall (E, SPeC-FL, Eng.) scheduled

62300015 Research Methods and Statistics in Tourism | 2+ SH EAtYHZ
2026 Spring (C, PBL) 4.31 /5.0 (Class size: 38)

62300019 Financial Management in Hospitality and Tourism | & &2+ xj 22t2]
2026 Spring (E, Eng., FL) 4.53 / 5.0 (Class size: 14)

62300037 Global Issues in Tourism | 222 2&0|F
2026 Fall (E, DBL, FL) scheduled

Graduate Courses Teaching and Taught (No teaching evaluation available):

307.822 Seminar in Theory Development for Tourism Management | 224 & O|Z7{Z A OfL}
2026 Fall (E, DBL) scheduled

307.828 Topics in Statistical Analysis for Tourism | 2H&-&H ZA}
2026 Spring (C) (Class size: 15)

960.640 Research Methods and Statistical Analytics in Tourism | 22 &H ZEAHE A
2026 Spring (C) (Class size: 15)

Gangneung-Wonju National University

(C = Core Class, E = Elective Class, F = Fundamental Class;
FL = Flipped Learning; PBL = Problem-Based Learning;, DBL = Discussing-Based Learning;
SPeC = Student-Participatory cErtified Class; Eng. = Class taught in English)

E
Ny

AL

g

m

Undergraduate Courses Teaching and Taught:

307.0004 Financial Management in Hospitality and Tourism | = &2t x| F 22|
2025 Spring (E, SPeC-FL, Eng.) 4.59 / 5.0 (Class size: 29)
2024 Spring (E, FL, Eng.) 4.31 /5.0 (Class size: 33)
307.0009 Glocal Topics in Tourism | 2EZA4EEZ
2024 Fall (E, DBL) 4.55 /5.0 (Class size: 13)
307.0010 Hospitality and Tourism Accounting | = &2H23| 7|
2025 Fall (E, SPeC-FL, Eng.) 4.32 /5.0 (Class size: 27)
2024 Fall (E, SPeC-FL, Eng.) 4.59 / 5.0 (Class size: 30)
307.0016 Global Issues in Tourism | 222220
2025 Fall (E, DBL, FL) 4.83 / 5.0 (Class size: 10)
307.0018 Self-Management and Career Planning | At7|22|Qt Zl2 A 22z Fstat
2025 Spring (F) 4.59 / 5.0 (Class size: 38)
2024 Spring (F) 4.52 /5.0 (Class size: 47)
307.211 Tourist Research Methodology in Tourism | ZH&-SH EAIYHE
2025 Spring [01] (C, SPeC-PBL) 4.46 / 5.0 (Class size: 17)
2025 Spring [02] (C, SPeC-PBL) 4.39 / 5.0 (Class size: 25)
2024 Spring [01] (C, SPeC-PBL) 4.42 / 5.0 (Class size: 30)
2024 Spring [02] (C, SPeC-PBL) 4.45 / 5.0 (Class size: 23)
2023 Fall (C, SPeC-PBL) 4.80 /5.0 (Class size: 17)
2022 Fall (C, PBL) 4.66 / 5.0 (Class size: 18)
307.318 Tourism Service Management | Z&AHAZ
2025 Spring (E) 4.43 / 5.0 (Class size: 30)
2024 Spring (E) 4.61 / 5.0 (Class size: 44)
2023 Spring (E) 4.58 / 5.0 (Class size: 51)
2022 Spring (F) 4.44 / 5.0 (Class size: 48)
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307.325 Casino Integrated Resort Management | 7tX| =S 32| ZEZIE

2024 Fall (E, SPeC-FL, Eng.) 4.55/5.0 (Class size: 11)

2023 Fall (E, SPeC-FL, Eng.) 4.52 /5.0 (Class size: 32)

2022 Fall (E, SPeC-FL, Eng.) 4.38 /5.0 (Class size: 37)
307.326 Financial Management in Tourism | & X2 22|

2023 Spring (E, FL, Eng.) 4.64 /5.0 (Class size: 19)

2022 Spring (E, FL, Eng.) 4.61 / 5.0 (Class size: 40)
307.328 Tourist Market Analysis | ZHEA|ZZALZ

2025 Fall (E, P3L)4.49 /5.0 (Class size: 12)

2024 Fall (E, SPeC-PBL) 4.61 /5.0 (Class size: 26)

2023 Spring (E, SPeC-PBL) 4.56 / 5.0 (Class size: 17)

2022 Spring (E, PBL) 4.56 / 5.0 (Class size: 28)
307.329 Global Airline Business Seminar | 22235 A 0|Lt

2023 Fall (E, SPeC-PBL) 4.73 / 5.0 (Class size: 6)

2022 Fall (E, SPeC-PBL) 4.55 /5.0 (Class size: 24)
307.404 Travel Agency Management | O HAIZEE

2023 Spring (E) 4.48 / 5.0 (Class size: 50)

2022 Spring (E) 4.56 / 5.0 (Class size: 45)

2021 Fall (C, Team teaching) 4.28 / 5.0 (Class size: 58)
307.420 Tourism Industry and Career Exploration | Zt&Atjat T2 ErA

2023 Fall (F) 4.60 / 5.0 (Class size: 50)

2022 Fall (F) 4.36 / 5.0 (Class size: 60)

Graduate Courses Teaching and Taught (No teaching evaluation available):

307.806 Topics in Casino Integrated Resort Management | 71X S¢t2| REZ I EZL
2023 Fall (E) (Class size: 13)

307.807 Topics in Statistical Analysis for Tourism | 2H&SHEAIEHEZL
2022 Spring (E) (Class size: 12)

307.808 Topics Studies on Tourism Research Methodology | &SI H 2017
2022 Spring (C) (Class size: 9)

307.810 Topics in Tourism Marketing | 2&0AH 252
2023 Spring (E) (Class size: 11)

307.814 Studies on Tourism Research Methodology | D&#& I HE0H
2024 Spring (C) (Class size: 18)

307.817 Seminar in Emerging Research Keywords for Tourism Management | #3233
A2 M K7 | EM DL
2025 Fall (E) (Class size: 16)

307.820 Designing Structural Equation Modeling | #Z2HAZH H7
2025 Spring (E) (Class size: 14)

307.822 Seminar in Theory Development for Tourism Management | 2+&Z ¥ O| 272t | O|Lt
2024 Fall (C, DBL) (Class size: 18)

960.603 Studies on Tourism Research Methodology | 2H&std1EHH =
2022 Fall (E) (Class size: 2)

960.627 Studies on Tourism Research Methodology | & T2 A7
2023 Spring (C) (Class size: 4)

960.628 Topics in Statistical Analysis for Tourism | 2 EAZAIEMNEZL
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2024 Fall (E) (Class size: 3)
2022 Spring (E) (Class size: 1)

960.629 Topics in Casino Integrated Resort Management | 7tX| - 22| ZEHFEZ
2023 Fall (E) (Class size: 3)

960.631 Designing Structural Equation Modeling | XA ZH A
2025 Spring (E) (Class size: 3)

960.632 Topics in Casino Integrated Resort Management | 234 HO0| 271 A O|L}
2024 Spring (E) (Class size: 4)

960.633 Seminar in Emerging Research Keywords for Tourism Management | #&3 3
A2 M K7 | EM| DL
2025 Fall (E) (Class size: 6)

Macau University of Science and Technology

Undereraduate Courses Taught:

BHM1224 Gaming Operations Management, Core
2020 Fall Section DE1: 5.0 / 5.0 (Class size: 1 / Combined with BHM 1924 DE2)
2019 Fall Section DE1~DE3: 4.63, 4.84, 4.88 / 5.0 (Class size: 37, 44, 43)
2018 Fall Section DE1~DE4: 4.54, 4.68, 4.71, 4.83 / 5.0 (Class size: 42, 43, 43, 22)
2017 Fall Section DE1~DE3: 4.41, 4.55, 4.58 / 5.0 (Class size: 37, 37, 32)
BHM 1235 Hotel Information System, Core
2020 Fall Section DE4, DES: 4.74, 4.98 / 5.0 (Class size: 25, 22)
BHM1924 Gaming and Entertainment Management, Elective
2020 Fall Section DE1, DE2: 4.82, 4.89 / 5.0 (Class size: 39, 39)
BITM 1313 Finance, Core
2021 Spring Section DE1~DE3: 4.68, 4.74, 4.73 / 5.0 (Class size: 23, 46, 45)
2020 Spring Section DE1~DE3: 4.72, 4.77, 4.79 / 5.0 (Class size: 44, 49, 39)
2019 Spring Section DE1~DE3: 4.70, 4.85, 4.71 / 5.0 (Class size: 36, 43, 41)
2018 Spring Section DE1~DE3: 4.60, 4.55, 4.55 / 5.0 (Class size: 55, 55, 51)
BITM1320 Research Method in Tourism, Core
2019 Fall Section DES5: 4.81 /5.0 (Class size: 43)
GMGT1301 Introduction to Gaming Industry, Elective
2020 Fall Section D1: 4.83 / 5.0 (Class size: 46)
GMGT1302 Operations of Modern Gaming Industry, Elective
2021 Summer Section DE1: Not Available (Class size: 1)
2020 Spring Section DE1: 5.0 / 5.0 (Class size: 4)
2019 Spring Section DE1: 4.74 / 5.0 (Class size: 8)
2018 Spring Section DE1: 4.72 / 5.0 (Class size: 7)
GMGT1308 Special Topics in Strategic Management for Gaming Industry, Elective
2017 Fall Section DE1: 4.85 /5.0 (Class size: 4)

Graduate Courses Taught:

MBTZ03 Financial Management and Cost Control for Tourism Organizations, Core
2021 Spring Section D1, E1: 4.83,4.78 / 5.0 (Class size: 40, 38)

Antalya Bilim University
Undergraduate Courses Taught:

BUSI212 Managerial Accounting, Core
2017 Spring Section 1 (T&H exclusive section): 4.11/5.0 (Class size: 29)
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2016 Spring Section 1~2: 4.23,4.51 / 5.0 (Class size: 47, 30)
BUSI221 Introduction to Corporate Finance, Core
2015 Fall Section 2: 4.24/5.0 (Class size: 40)
BUSI331 Marketing Research, Elective
2015 Fall: 4.00/5.0 (Class size: 12)
TRM361 Tourism Economy, Elective
2016 Fall: 4.36/5.0 (Class size: 32)
TRM441 Tourism Research Methodology and Project Management, Core
2016 Fall: 4.03/5.0 (Class size: 22)
TRM442 Capstone Project in Tourism and Hotel Management, Core
2017 Spring: 3.46/5.0 (Class size: 19)

Temple University

Undereraduate Courses Taught:

STHM3313 Financial Issues in Tourism and Hospitality, Core
2015 Spring Section 2: 4.64/5.0 (Class size: 14)
2014 Fall: 3.51/5.0 (Class size: 55)

Undereraduate Courses Assisted:

STHM3313 Financial Issues in Tourism and Hospitality
STHM3329 Revenue Management in Tourism and Hospitality Management (volunteer)
STHM3396 Marketing in Tourism and Hospitality (volunteer)

Kyung Hee Cyber University

Undergraduate Courses Assisted:

Agriculture & Fishing Tourism Management
Food Service Marketing
Korean-Style Product & Development of Food Menu

Kyung Hee University

Undergraduate Courses Assisted:

A49739 Tourism Research Statistic Analysis (volunteer)
A43422 Casino Management (volunteer)

A59319 Applied Economics of Tourism (volunteer)

Graduate Course Assisted.:

C48665 Applied Tourism Economics (volunteer)

ADVISING EXPERIENCES

Gangneung-Wonju National University

Graduate Advising:

Jeong, Hye Jeung | &d&|d, Ph.D. Student (in progress).

Ganbat, Erdenesuvd | Zt8t O 2dAEE Ph.D. Student (in progress).

Rahaman, Md Mizanur | 2t2t ¥C| O/X}+=2, Ph.D. Student (in progress).

Baratov, Sherzod Zok-Irovich | HI2tEE MZZE ZFO|ZH|X|, Ph.D. Student (in progress).

Nguyen, Cong Dat | Nguyén, Cong Dat | 2 & &, Master Student (in progress).
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To, Thi Ngan | T, Thi Ngan | = E| &¢t, Master Student (in progress).
Jang, Chungman | &% ¢, Master Student (in progress).
Nguyen, Thi Khuyen | Nguyén, Thi Khuyén | 2% E| 3¢, Master Student (in progress).

Bui, Van Thanh | Bui, Van Thanh | £0| 8 &t Master Student (Aug 2026). A study on
memorable tourism experience, satisfaction, revisit intention, and recommendation
intention: Focused on Vietnamese international students visiting Gangneung.

7190 B 2348, BEL, WOl I FHO|Zo &gt ¢l 2SS YESH HEH

Qe fyos

-_—

Jeong, Hye Jeung | d&{"d, Master Student (Aug 2026). The effects of emotional solidarity with

tourists and policy trust on support for tourism development among the old downtown’s
living population: The case of Myeongju-dong, Gangneung.
Ay dgolsol HaAntel ME Ao & ™M M7t Y XX =0 OjX|= Fek

o .
YSAl BFS At

Nguyen, Thi Hong | Nguyén, Thi Hong | €29 E| &, M.S. (Feb 2026). A study on the tourism
motivation, image and satisfaction of Korean tourists visiting cultural heritage sites:
Focused on the tourist attractions in Hue, Vietnam.
o=l 2ol EotRiX| &S|, O|0[X|, HH=0f 2ot A7 HEH

;=7
=<
3*.:!_0;

o
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2+X|
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Ding, San | Tt | S4k Ph.D. (Aug 2025). The relationship between pro-environmental
attitudes and pro-environmental hotel behavioral intention using an extended norm
activation model.

SYE Y Y3t RES 0|8% MehE et tetd s E WFoE 7ho|

=l
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Undergraduate Mentoring - FAM:

Spring 2025 42 students Fall 2023 58 students
Spring 2024 64 students Fall 2023 64 students
Spring 2023 65 students Fall 2022 39 students
Spring 2022 41 students Fall 2021 13 students

Macau University of Science and Technology

Graduate Advising:
24 | Sherry, M.S. (Jun 2022, unofficial co-advisor). A double-edged sword
of tourist-resident interaction: A key to the co-creation in tourism experience.

Zhu, Xinyu | &% | Audrey, M.S. (Jun 2021). The residents’ perceived impacts of under-
tourism and the support of local tourism industry: The case of COVID-19 pandemic.

Zeng, Hanwei

Li, Bijun | 2% | M.S. (Jun 2021). Decision making process of e-sports event attendees.

Fu, Qiaohui | #15% | Helena, M.S. (Jul 2020). Examining the role of green hotel knowledge,
brand image, and willingness to sacrifice for green hotel behavior intention.

Shi, Li | £# | Christina, M.S. (Jul 2019). The effect of servicescape of the integrated resort
casino in Macau on brand image, customer satisfaction, and behavioral intention.

Undergraduate Mentoring:

Spring 2021 75 students

Fall 2020 75 students
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Spring 2020 82 students Fall 2019 43 students

Antalya Bilim University

Undergraduate Advising:
Spring 2017 37 students Fall 2016 37 students
Spring 2016 36 students Fall 2015 36 students

SERVICE CONTRIBUTION

Community Level (Active):

Communit
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University Level:

w3 WOl (voted) (2025.9.18 —2027.9.17, GWNU, KNU)
SIAFTLES AL 9I5| (nominated) (2023.3.1 —2025.2.28, GWNU)

TH 72| (nominated) (2022.9.1 —2024.8.31, GWNU)
Undergraduate Research Fair Committee (nominated) (2016.11 —2017.6, ABU)

College Level:

o Atz|utetrfshZ ) nHAUXEIIRI 2 (2026.05.13 —2028.05.12, KNU)

o E30Edget FAuS (2026.03.01 —2028.02.29, KNU)

o HFFIF TEX|EWZ (2026.03.01 —2028.02.29, KNU)

o BTBFYSY S, AuirjerY VIS FADS, FFACIY VIS FADS,
dgEMOst Hddgstat FAUS (2026.03.01 —2028.02.29, KNU)
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o ZE30=ZIVIT FLF (2024.08.01 —2026.02.28, GWNU)

o TEXZ M= (2024.03.01 —2026.02.28, GWNU)

e Faculty Teacher Advisory Committee (elected) (2019.9 —2021.9, MUST)
o Discuss issues and policies related to faculty members of FHTM

e Exchange Program (volunteered) (2019.7.5. — 2019.7.19, MUST)
o Host & Principal Instructor, Coordinating a fortnight long program with 20 students from
Kyung Hee University, South Korea
e  Memorandum of Understanding (volunteered) (2018, MUST)
o Kyung Hee University, Kyonggi University, and Sookmyung Women’s University, South
Korea



